INTRODUCTION

What is a lifestyle brand?
Identifying opportunity windows in the market
Identifying the target audience

Jungian Archetype model

Brand Magic Index

Target Persona

PART 1: BASIC PRINCIPLES

The power of emotional branding
Ethos, pathos and logos

Three levels of lifestyle brands

The role of storytelling in lifestyle branding
Iconic campaigns in the realm of storytelling
Elements of brand storytelling
Creating your narrative

PART 2: STRATEGIES FOR BRANDING SUCCESS

Having a professional background can elevate your game
Augustinus Bader

No story, no brand

Communicate according to your positioning
Athletic Greens
Luxury brands

Use category to category marketing
Peloton
Contact Sports

Make your audience experience your product by any means
Sephora
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Expanding Your Presence 29
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